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march(©)of dimes invites you to
an Enllghtenmg Evening of Fashion, Art and Empowerment

Wednesday, November?th 2012
42.the Restaurant

' ‘Skyline Lounge

- at‘The Ritz Carlton, White Plains, NY je

For . li =
] i i

» 6:00pm - 7:00pm - Panel Discussion - Empowering Yourself in your Business and Personal Life
= 7:00pm - 9:00pm - Cocktails & Networking, Fashion Show, Art Show

Il $

Ticket price - $50.00

Register on-line at w Rising
wwwmarchofdimes.comy/newvork/ events/events_S849. hinml
Please RSVP Online or send Payment tc: tyle g=EHoméown
March of Dimes, 580 White Plains Rd., Tarrytown, NY 10501 MILLENNIUM
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Glover and Video Editor Anthony )
Marison af Ed's Chowdar House
Festourani in the Ernpie Hobel,
Marshatton.

IMFLUEMTIAL | 2

Proda: Chamn Fainy Seaion 2
Pramiere Porty af Teok on

v Huckon

Phclographer Kimbely Cecchin

FAILLEMBIUM | &



MIELENNIU

BAACATINE

. ]
TR . & Ji
W Y e L \a ] m ) &
- e - s b . L E, o
I T 1"'- g g
& N b = e A S B W
1‘ = N, T r A I

|
%
:
5
%
!
:




‘. I

MILLENNIUM"

FINAMCIAL DISTRICT
110 Wall Street
11th Floer
ew York, NY 10005.3817
212.709.8137 PHONE

212.560.2513 PHUNE-
fi-jiﬁ-lﬂ-ﬁf-&?x‘&bﬂ:ﬁu

FACEBOOK
TWITTER
LIMEEDIM
IMSTAGRAM
PINTEREST
TUMELE
YOUTUBE
VIMEO
SKYPE
SKANZ

~ |

' ‘;-:!' L
A”
!‘.._*. 3 nuﬂfd-—

y /f fffm

TEXT
MillenniumMoagazing 1o 20210

MANHATTAN MOTORCARS
Photo: Christopher Solo-Chimalis
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Princess Grace Gala

AMillenminm Magazing was invited to the 30th Anngal Princess Grace Gala at Cipirand on 42nd Sircet in October,
Each vear. ihe Foundation presenis the Princess Grace Awards to artists who show excellence and promise in the
arcas of theater, dance. and Nlm. The Princess Grace Foundation-USA is a not=-for-profit. publicly-supponied
foundation, headquaricred in New York City and founded 30 vears ago by Prince Rainicr 111 of Monaco in honor
of his wife, Princess Grace [Kelly]

Lyrn Whyalt with lagendanry newswoman Paula Tahin (fght].

MILLEMMIAM | 9
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The Hamptons International
Film Festival's
Golden Starﬁsh Awards

.11.1[ lh:_] 5 1o lxl de-;l
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MATA’s 15th Annual
Benefit Gala

MATA is a non=prolit founded by composers Philip Glass, Lisa Biclova and Eleonor Sandresky, with a mission to commission

and present new works by voung composers from around the world. Pamela Stein, who serves on the Board of Directors for

MATA, alzo served on the Benelit Commuttee for this magical and monumental event, whach anrmcied a huge community of
arists and supponers,

Frilbp Gloss ond Mewve Keich. | Fholo: Balomia Sikora
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Africa-America Institute

Dunng the UN Warld Leader's Week in MYC, morne than 350 distinguished U5, and African business, philanthropic, academic,
political and diplomatic leaders gathered to honor Afnca®€™s Only Two Female Heads of State and several others. The
congregation also pard homage 1o the notable Mora Mclcan who sicpped down as President and CEQ of the Alfnca-Amcnca
Instiiute (AAL aficr 16 vears of service (o be replaced by the new AAL President & CEQL Anum Bajompu, AAL s dedicated to
advancing cducation and professional training For Almcans and recognizcs the dire need of "Jobs for Alnca’

i
-

i Fd Rodio ond The Giobe

M, Armartelio, "CEO & Chairman ol Eguaborial Crass Acguitiions Lid, ond Omire Meadia andg onamsr o
Hawspoper of Amarteifio is oo Lead Direcior of the Central Bank of Ghang and Chaimean of Dannex Phamoaceutical Lid, and

hand Agho Foodd Compory wilh Doughka Combs & Yow Opare-Asomaah | Managing Deacion of Dannesx

Frhcda: Lownen Clokoe-Bennaet
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Angel Ball

Dunng the UN Warld Leader's Week in NYC, more than 3530 distnguished LS, and Afncan busingss, philanthropic, academic,
polinical and diplomatic leaders gathered to honor Afnca€"™s Only Two Female Heads of State and severl others. The
congregation also pard homage 1o the notable Mora Mclcan who sicpped down as President and CEQ of the Alfnca-Amcnca
Instiiute (AAL aficr 16 vears of service (o be replaced by the new AAL President & CEQL Anum Bajompu, AAL s dedicated to
advancing cducation and professional training For Almcans and recognizcs the dire need of "Jobs for Alnca’
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Hofit Golon (R) aliends Gaobdele's Angel Foundation 2012 Angel Ball caoncer research benafit ot Clpriani Wall Streel in Mew Yook
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FlexJet/Bombardier with
Rolls-Royce at Intrepid

An exciling cvening at the Inrepid Air, Sea and Space Muscum on the Hudson River for special imvitation-only affair hosted
by Flexjet and Bombardicr with Rolls-Rovee. Guests got 1o 1e31 drve the new generation of Rolls-Rovee motor cars, Phaniom
Seres 1 and Ghost, and 1o board a mock revelutionany Learet 1o expenence the comfons of luxury air travel. The evening
included fine cuisine paired with wines by Blackbind Vinevards, Cardinale, Freemark, Abbey and Joseph Phelps Vineyards
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Emilian1 Beauty
Expo 2012 | Runway V

Emuliam Enterprises, one of the top beauty product disinbutors and educational expers on the East Coast, presented s Enulian
Beauty Expo, Runway W and special Vidal Sassoon at the W) Convention and Expo Center in Edison, W) for salon, fashion
industry professionals and studems, Emiliani created this vear's theme to show recognition and appreciation to the five clements
of fashion and how they all join ogether 1o make this indusiry successful, The five clements being acknowledged are Beanty
Editors, Make Up Anists, Hair Colonsis, Clothing Designers, and Hair Designers.

Fhillp Wilson Main Sloge Perdormance, | Phabo: Cod Moaloding
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Giants of Broadcasting

The national Library of Amencan Brogdeasiing (LAB) wlich serves as the nattonal informaton resource for the radio and
television industnies, collecting histonc documents, professional papers, oral and video histones, books and photographs,
presemted its 10th Annual GIANTS OF BROADCASTING Honors, The ceremony and luncheon was held a1 The Waldor! Astona,
Starlight Roof and attended by prominent members of the broadeasting, media and corporate communitics. The LAB awands have
served as a inbute 10 those individwals who have played an important role increating and advancing the ¢lectromic ars, The
distinguished honorees join 140 GIANTS OF BROADC ASTING who have also been honored by the Library,

Finctos: Lauren Clorke-Bennealt

Crorts of Brogdoohing Award Recipiants: Tomy Comealug (Son off aocceping lor Don Comebus) 20 Traan), Ted Tumer [kedia
Mogulf CHRTHTTRS), Bobed MMoMed [Anchanf Jourmalist, dso occepling for Jim Lebhar), Erica Fariber (RAB President=CECQ), Sir Howard
Stimger [Chaolman of the Board of Sony Conporafion), Dick Adet [President of Trallwood Media) acceplaed for Dincin Shora., Lasla
Stahl (A0 krbes Joumals! ocoepling tor Andy Roonay), George Baasley [Foundern CED af Baatley Broadoast Group), Meormar Leor
{lconic TV Wiiter/ Producer]. ({Missing]).
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WVane Sireel & Salon

A Complete Style & Design Salon
Terry MHaken
Style Designer
569 High Mountain Road
North Haledon, NJ 07508
973.636.9599
www. termysmanesireetsalon.com

FUNNY MAN
EFRAIEM HANNA

Comadian Efrciem Homna may e an unknown 1o most, bt i
you hadny't seen hirm yal, you're bound 10 soon anough lor e
has become a fovarite for casting among directors and
prodiucers.

Efraiem begaon his ocling career with a supporting role in the
indepandant feature film, ‘Temar Al Tan Acres’ by Graffifi
Flayhowse Froduchons. mgressed by his pedomoance, Gralfil
brought him bock again, casting Efralern for o co-sharming rale in
the comadic/homar feabure filn, Ticket To Hell' produced with
L0A firms, Both movies wil be coming oul in eady 2013,

According fo KOA film producer Bd McKeewver, *Elrgiermn makes
very Qood use of his eyes ond gestures. He is charismatic
professiond, very humoncus, and everything he does demonds
altention from the comera.

Once on the scene, Efrclem soon caplured the attenfion of
commarcial casling dirachors, first londing a Mike TV commarcial,
and b krod roles in seven moare by Beller Thal Way [BTW)
producer Kevin James Corey. Corey cost Efrciem becouse he
was taken by his varsatile skils and comedic tolend, as depicted
ir the commercials, 'Bod Day' and "Shol Down’,

Efrgiem is net onbty o greal actor and comedian, he is an
amagng doncer, Hewaos coslin fhe music video "Galaxy”, by
RED simger Anthony Lewis, where he ploys a borfender and solo
dancar.

AL E"EfD'E‘_ progucers akways seam 1o wan! fem bock after
wiorking with him, and be was cast in bvo ofher Anthory Lenwis
vichEas which will saon be relecsed along wilh his st album

Efrgiarm Hanra was bom ard raised in Cairg, Egypt and speaks
fluent arabic, He received an accounting degres in Bgypl
before coming fo the LS bo join fhe rest of his family ond obiain
a second degree in Businass. After school, his ouigeing
persondity and sense of humar Broughd Rim greod succes & a
manager and salesman. However, his passion was abways fo
bBa an aclor, and evaryone arcund him encouragad him fo give
il @ try, He certainhy cd miane than iy and is well nhis wiay 10
becorming a film and TV stor and was recently signed by a lop
film ard commercial cgend.

Don't be suprised o sea Efrglem on your 1Y screen vary saon!

RARLLERIMILIBA

Fhale: Miyatle Miich
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RESENTING TENANTS
IE MANHATTAN REALTY specializes in represent
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Our brokers have been successful in finding nﬂlu:hrnul:.:lii
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ESTABLISHED 1994

PMR has successfully satisfied thousands of
~ Companies. As your office specialist we
—challenge you to test our reputation and
~abilities.

Contact

Scott Bennett
Senior Managing Director
212 244 2784 - direct
646 296 0026 - cell

www.PrimeManhattan.com



PRIME MANHATTAN REALTY ...............

Commercial Real Estate Experts

Description

Location:

Gross Rentable:
Floor:

Price:

Term:
Increases:
Possession:
Electric:

Features

750 Lexington Avenue
2,315 sq fit

Part 24th Floor
Negotiable
Approximately 5 years
3%

Upon Consnt.

53.50 5.

F Brand new high end prebuilt installation.

F Mowve-in Ready.

k Flug and Play - Fully Wired; Furniture included.

F 3 Glass Enclosed Offices + Conferance Room.

¥ Amazing Light - Great Vista / Views
¥ Class A Building on Lexington Avenue

Entrance

For Further Information, Please Contact

Scott Bennett

Prime Manhattan Realty
212-244-2784 - direct
646-296-4225 - cell
sbennett@pmrny.com
www.NewYorkOffices.com

35 West 36th Street, 9th Floor, New York, NY 10018 | Tel. 212-268-8043 Fax 212-268-5742
ww, PrimeiManhattan.com
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YOU DIDN’T KNOW

The Serious Side of lemy Springer and His Political Views This Presidential Election Season.

By appearances on day time television, to some he may be viewed as a
circus ring leader, bui to others at night he is a political pundit that makes
rounds on evening news shows talking about the injustices in America.

By Warren Woodberry Jr.

Phata: Bress st us

MILLEMMIUSA | 20
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JERRY!
JERRY!
JERRY!

The Jermy
SpinGer Show
debiied

in 1991,
Todayil is
videolopad

at the Stamford
Media Cenlar
i Stamiland,
Conmacticul.
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“[ think people are geiting back into the game,”
Springer said of Americans energized this election
season. “lf they werent in the game there s no way
President Barack Obama would have been elected in

the first place.”
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! t, breezy, catchy music, like her name
diates fun, great self penned songs."

tk, Country Music News International Magazine UK

il | Get Her New Album

: ' Sl M e
| % Available on {ﬂﬂﬂj ./5

AvaiLaerLe For Wepbinegs, Parties, & House Concerts.
ContacT: www. EricaSunsuive LEe.com
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PHOTORAMA

Mara Prada, he sénsalional Colambion Snger-songawiler
I'El:'.E"'Ir'?' siopped 1o oose Tor peciures wihile on hear

Here York City publcity tour. Bafore heading 1o kicami for

O performancd, sk il wilh Milsnnium Moaganne in
Brookym o some piciure 'Dk'!‘"lg on Q Brockhym rooiiop wath
fhe Monhatian skyiine as her bockdrop. Mara s o
PO oy in b LiBon MUSIc (Cind, doncng and
aNQng to mythme such ot regoeion, concehol, soCo
ang Siredl merengise. Sha has bean I'_II:“"IIZ“TE"."I"J Q movamean
al bans dancing o her rmusic in Zumba ckases, gyms and
diomca hals arcund the workd,

Photographer Alejandro Di Esko
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SHREDDER NATION

The Diet that Delivers Big, Permanent Results from the
g Author of THE FAT SMASH DIET

-f ‘ETB WEEKS

4 INCHES
2 SIZES

lan K.Smith, M.D.

IAN K. SMITH, M.D.

By Lauren Clarke-Bennett

on K. Smith, M.D. wanded o be o physician. He was curous about biclogy. ond as a child

LACKS CIFRD CIFRTT2,

i R
o8 S0E M

comhanily &xarmin

o a i o B - - . Wl 2T, el H e | =
| abwaays wanted o understond how ond why things worked,” said Smith,
I v A B " - #, - (4] b | i o - .. (1 4 k - "y i
its youthful passion led him lo Horvard to eam his Bachelor's degrae, ( rsity for his M.S. in Education, Dadmaouth for
P | el e T i =i ap i - - . - - -

cal school and finally The University of Chicago whare he pursued

. . o e . Py .
dream of becoming O NeurosUNGeon,

)
]
3

- ™ o r 1~ - - - f d. [l |
1 the Dr. started his residency he discovered that the ifesthde wos nof icdeal for him.

ly.” e soid

Hed wilh e o

O you wiene, Bul how you ved and inbera

ot e

To me bang O Jocion wakn™ just ok

5 love for health & filness. As o struggling inferry

CNRE LM y ha chonged his procBce 1o orthopedic surgery, Bhal he felf Dest suited |
o P : L s = s
dealing wilh palry woges, Smilh' § oliher passon bor jo L e R 1o inlemn ol a local CF o TV shation,
11 waas NOpEersiaonce, e SO oA o dasing 10 D8 O Joumass] or 1o be on TV | ust wanted 1o edm aDoul Row il wornkeq,
he notorlety lociitated in bulding his praclice...and fha

Bul oz Smith’s journclistic career took off, it helped sulbsidize his eshde an

rerst s thery sy is hishory.



Twees of Dr, Smith's most recognized ochigvemaents was
his rum on VHI's "Celebrity Fil Ciuk’ o the lead
medical and diel experd, and The 50 Milion Pound
Chalenge thal he developed oul of his dasire 1o help
non celebriies lose weighl ond be hedlthy,

“| ahways wanbed to work dacty wilh the vigwerns, as
ey wiere not algibbe 10 be on e show, | 2l wanbed
fo do something that could recch them,” sald Smith.

Hence smith cheonicled ol of the odvise he hod given
fhe celebediiies, and with Stole Form & CW5 as sponsors,
fock it 1o the nationd oudisnce through the 50 Milkon
Pound Challenge, halping Amerdcans nol only loge
walghi but Bve heolfhier ives.

smith has alio wiitten even diel Dooks 1o halp his
audience In their guest to be it His katest book, fo be
released by the end of this year is. "Shred: The
Revoluticnary Diet’, dmith hod developed it dieting
plan for hils frliends who had reached a ploteau in fheir
witight loss program and wanted fo lose those few
exra pound:. The diel plon had such great resus in
welghi loss fhal he decided o share it wilih the rest of
fhe world,

His otiher books inchude, “The Fol Smash Diel” & ‘The
Exirérne Srmash Fal Diel,' P0-day diel programs that
focis on getling rid of bod eating and exercise habils
fo aslablish haglihvy new ones. “Boi: The Effcdiass
Waight Loss Solulion’ guides fhe reader on how lo eat
smant and ive o heaithy ife inany sifuation, ‘The 4 Day
Cial” and 'The 4 Day Detox’ rotales the dieler’s menu
50 they don't g8l bored wilh food Fhal con be o large
detement in thewr success. And finaly, ‘The Take Conbrol
Cial” fhat busts weight loss fads and helps fhe reader
custamize a diet thal is dght for Them,

wheat are the doclo's dial suggestions for Thanksgiving
fhis year? Smith beleves the holidays should be
enjoyved and nothing 1o worry aboul when it comes 1o
eating.

“Batireg and drinking fun foods and beverages is o
graat Amencon radiion. There s, howeaver, g way to
o this without adding on thase exhra pounds, One
rethed | ke fo employ it called buildng o colors

rasane.”

smith sons 1o eal and exercise very wel in anficipation
of fhe holday season and give you some cushlon.

“When ihe holidays are upon us, dont go off the deep
end, but erjoy yourself ond moke smard cholees,” he
i,

miast impodandly, fhe Doclor says, [s fo walch your
portions. I's okay bo iry evenything, but Bmil those
high-calotie fattening foods to small portions and they
weor'h wredk havoc on your walifine, he says.

“If you know that you are going to o party and the
fecd and drink will be high in calcdes, eat someatihing
30 minutes belore going to the party. This will cul down
on your oppetite.” said Smith, ~If you plan on having a
big dinner party, ect realy heallhy the entfire day and
cllow yoursel 1o indulge that night,”

imith baliewes ol making smar cholces and
comaromises curing this fime means you can enjay the
holiday foods and drink without wormdng about
packing on those exiia pounds. He emphasized fhal
exerciie is crifica during this period.

“If your aré QeINg o Corsume morg Calanias, you nedd
bo b moe calofies. Try fo get al keas! 35 minules of
cardic axarcise 3 o 5 doys a week during this
calofe-hedvy seaion,” he said,

C. Smnith has olso writien books that dedl witih
relaficonships and emaBons: The Truth Aboul Men'
gives the reoder o peek inlo whal men are really
fhinking when it comes o commitrment ond guidance
in mansuveing hrough relationships.

“in iy ook, “Hoppy: Simiple Steps o Gat the kost Oul
af Life”, | talk about the true meaning of happiness
arwd b 30 many people think hey have found if, bu
rendlly hawen'l.”

semith believes people must respect the brevity of ife
and redize that regardiess of how much fare or
financial succass we achigve of don'l Gchigned, Thing is
an eénd dale lor ug here on earth, This conbex! should
lerd us mo o be ol consumed by the race for
rclerial waalih, rather the wedlth of frue happiness,
He bebeves this is oltainable ond there are aclivilies
fhal have been sclentificaly proven that can boost
our happingss,

“Ewveary day you should Do something for yourself that
brings you comiart, loughter. and thal great warmih
ingicle,”

A murdler ryslery Bufl, Smith bas wiillen a novel
calad, ‘The Blackbind Popers’ that won severa
owards, and he hopes to some day moke Info a film.

Srnith hog abio wiitten for vanious publicofion inchsding,
T, Mewsweek, Man's Health, cnd the Mew York
Digity Harws. along with being featured in sevenal olfwer
publcaolion including, People, Eence, Bbony and
Cosmopoilan.

Usireg his good looks and chamn, D, Sk has
oppaared extensively on vanous broodcasts including,
Thee Vi, “The Tyra Banks Shone,' Loy King Live,
‘Andenon Cooper 360, ‘Shawba Tonight,' and “The
erdicl with Don Abrornns”

D, Sevith wias also honared with an appoinkment to
fhe Presidents Council on Finess, Sports & Mubdfion,
wihilch indomns th Prasident about opportunities to
cevelop physical activity, filness, sports ond nubifion
progroms for ol Amercans regardiess of age,
background or ability, Smilh feels that the Amerdcan
medicol esloblishment is af @ cros roods and the
coundry has to declde how I wanks to daliver heolh
cong 1o its cifizers.

“My posificn Is opoltical, | belleve fhat having the bast
possible haalih core should nol be o chaice it shauld
be arght for ol Americans,” he says, “Why do we
pofiticized or negoliate whethar another iving belng
should have the Aght 1o the best coane?d”



“If you are going to consume more calories, you need
to burn more calories. Try to get at least 35 minutes of
cardio exercise 3 to 5 days a week during this
calorie-heavy season,” says Dr. Smith.



Ta the Dociorn, health and the ability to bove the bast
health reatment i non negoliable. He concurs that
medicine is a business and has fo be profifable to all
parfies bul that Amedca has 1o decide how it B going
lo treal the profession. He protests that the country
expects our medical professionals to pay huge
educational costs bul then the compensalcony scabe i
out of whack with the cols and services they ofe
dedivaring.

“We wanl our dochon 1o have this aliruistic leeling
about helping others; we complain when we have to
pay a haart surgecn his fee 1o save some one’s life.
bt wie'll peay $150 an hour to fix a cor and an athlete
20 miliicn dollars [which they ane worth if they generate
enough adverlising income) 1o play o sport.”

smith ako teek that intemists and fomily prociiioners
are fredted very poorly,

“Those specialfies ore the galteways fo ouwr health and
fhiy have 1o e betler compensaled and regarded,”
Smnith $oid,

lan K. Smith, MDD, se¢en here on the Tom Joyner Show
on BackamencaWeb.com, Phote Credit: Rance Elgin

When it comes to health cone Dr, Smith feel the fulure
rests on this Presidential election. He states, “if we
confinue with fhe present administralion | think we will
s big changes, pIemiums Coming down, mane
people having coverage and the lower
soCio-rconomic echelans hl:w'ﬂg acoass 1o baller
cang,”

Har worries if there & a change in The adminitralion all
those pouiblifies ore in jeopandy,

“hy concarn is nol for those who have, bul for those
wiho do not have a volee and someane has 1o speak
up for them,” Smith soid.

For those looking o enter the medicol beld, Smith leels
it Is still exdremely competitive, which means doing weill
in schoal eary in your educalion remains ey,

“Dront just mermorize math and sclencea, but tnoly try to
understand the underying principles of how things
woark and why they work, Alse, medical school ore



leoking for students who just dom't excel in math and
science, 5o gel invalved in ofher aclivilies such as
sparts, school clubs, and charitable volunleedism,” he
Talte

smith adviacales that o shong education remaing he
backibone for entry in fo medical school, but being a
complale person outside of infellechual pursuits B highly
impartant for the medical school admissions.

Srith is marmed o Triske Moelle Listedau, a Universily of
Chicogo Low and Horvard Medical graduate who i
Director of Governmeant Relafions and an Associate
Ganeral Counsel of Morbwestem Memonal Hospital in
Chicago, They share by young children Hhal Smith
juggles with his hectic scheduls so he has quakty time
with his farmily.

whena does Smith see himsall in 20 years?

"Thee kicls will Be finghed with college 1o | can spend
micre fime with them. | would also ke o spend mone
fime on the goll course. have a cabin in Maine or New
Hamgshire, shil writing my books and traveling the
wiord,” he sald,

\ FLUSIOMN

Sad The vided interview af De, kan K Smih, M.D., with
Lucy Jode Mors, Host of IFUSION a collabonation
babwean Milennium Magazine and Lucy On Deck.

amitih said b might alia Iy kg hand af iy
producing and acting.

"Whao knows, that could be my third career,” he $aid,

Smith has no regiels ond declones, “There ang Things |
could hove done betler, bul my foilres ond misses |
learned and grew from and they made me stronger. 1°
v been the best pesson | could be. I'm not perdect
But I'm ophimisiic, and I'm irving to make the mast oul
of He™ |l

{For frése wiiight bass o happiness tips, follow D, lan
smeth on Twitler @docionanimith oF visd his wabiile
ww . dhoc tomansmith.com )



What makes the Body by Vi™ Challenge the
No. 1 Weight Loss and Fitness Challenge in

North :I%mertica? AR EYO U UP FOR

There isn't just one reason... there are 25
MILLION of them! ViSalus™ is rewarding over LA TR AN
$25 MILLION in product, prizes, and dream
vacations every year!

THE W MR iNU S

Owver 3,000 NEW people every day are joining the Body by Vi™ Challenge! Your personal health
victories are within reach thanks to 5 nutritionally-packed Challenge Kits to support you on your
road 1o success!

HOW IT  You'vediscovered the Challenge that's simple, affardable, fun, and real life-
WORKS: compatible! 50 how do you begin? All you've got to do is Set, Sefect.. & Share!

 SET ﬂ-’ SELECT SHARE

your weight loss from five unique your 90-day
or fitness goal. Challenge Kits. results. .. & WIN!

Challenge yourself to a better future,

YOU. WILL. WIN!

Start your challenge today for your chance to win!

GO TO WWW.MILLENNIUMMAGAZINE.BODYBYVI.COM FOR MORE INFO

See Reverse Side for Complete Details Challenge Prices. ® Use products a5 dicected. (hildeen under 15 should consult a physician Eefore beginning any weight loss or Btness program. For children
wnder 18 YVi-Shape™ is intended a5  scowce of sutrition, not intendisd for weight bods. *“Ro punchase necessary 1o win. A puechadie will nod increase your chances of winning.



CHAMPIONS WIN

The Ultimate Hollywood Transformation Vacation! ® Personalized Champion Business Cards

= Luncurious trips to exciting destinations = Featured in ViSalus marketing—seen by millions

=5 YIP Treatrment anling, in print, and video

B Head-to-loe spa experience = Exclusive Champion Performance Jacket & Gear

= Celebrity styling + new attire = A lifetime of FREE priority admission to ViSalus events
= professional photo/video shoot = And much much more!

L]

525,000 Promotional Branding Package

FINALISTS win

= Body by Vi™ Finalist Medal = Featured in Body by Vi™ Mewsletter
= 5500 Vi-Store shopping spree = And much more!
= 5500 ViSalus Product Gift Card

EVERYONE wins

= Collector's Edition Prizes! = Recognition for those who complete multiple Challenges.
= Free Product! Anyvone on the Body by Vi™ Challenge Lose your way into the 50Ib, 75/b, 100+Ib Clubs!

can get their product for FREE every month simply by ®  And more!

helping 3 other people join with the same or greater

value Challenge Kit.
CATEGORIES JUDGING CRITERIA
Body by Vi™ Challenge Champions Finalists & Champions selected by private panel
—those with the best 90-day success stories— of health and fitness experts based on:
are selected from Male, Female, Couples, Team, = 50% Owverall Challenge Transformation
Random Drawing, and Family categories! (before/after photos, measurements, results)

= 25% Story/Self Promaotion
= 25% Community Viates

A

O 2011 ViSalus™ All Rights Reserved. 1607 E. Big Beaver Rd. Suite 110, Troy, MI 48083 - 877-VISALUS WWWNVISALUS.COM |



Dinner Ceremony¢ We might send

video crew to capturethe experience and share w
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THERE S NO BETTER
TIME THAN NOW

FOR YOU TO BE "IN
WITH MILLENNIUM.

ADVERTISE

Corrac] wilh our axchaive loliowdng vough disploy odhverlisermants in our
ording peind ecifiors, Our subscriben expect ond wond Millernium aach monkh
fo leam of rewr rends, hoppenings, producs ond serdoes for Thair walkbaing.
You'll reach ow folowens Trrough o e-mdl biosl ond sociol medio nehasorks
Thraugh your online od we can ambed links Bhal connect dinsclly io your web
#ha or cuslormize G codas o jarve OF your onlng Pl Bhat Tollownats Con 50O
with fhelr mobile device,

SPONSOR

Colaborafe with Millernium as a sponsor Hhrowgh ils mogogine sections,
promoliorg and special avents ko buld brond orvoneness with our followarns,
Recaive fhe jame benefits 05 ow odvertipers and mare, We olfér several
aEporurehied fod iporndonip ncluding dep L apects, [0S Dage
placements, sizdesesly, confests L prige ghveoways, guerilla sheat makeling
aven! plonmneng o mone,

FEATURE

W welcome comlent thal enhomces ond compiments Milenmum for Bhe
plecaure of our folowers, Send us o penucaive pilch, press relecse, media
advitany Mmoged ondfor Busineds propodalt [or idview ond we mdy Consider
it for @ cover slony, feature or mulfi-poge pholo yoreod. Yow moy foreord

us ideas 1o conlactiEmillenniumemagas neonline . Cam.

JOIM

Wa oclively recruil i Baam mamied for g volely of axciling project
Inchading soles. prormmotions, stiing. photography. wiiting ond moee, Join our
circle of fiends throwgh social nebwvorking on Facebaok, Twitter, Linkedin
o Tus, YVimeo and Skang of " Malgnmum Moganng

Your Wall E)tl eet Office

— From Your Street to WALL> —

Powerful Effective

Virtual Office Services

At
110 Wall Street

Immediately Improve Your
Company’s Bottom Line

No Contracts/Month to Month
Tel; (212)943-1111 Web: yourwallstreetoffice.com
ALSO AVAILABLE
Conference Rooms, Furnished Offices

Helping inpanies Succeed




One to Watch

NATASHA PAL

Model, Actrass, Cotwalk, Voice
Anirnahicn,

Fhabogropher
Jode Pagan

ake Up Ardist and Dasigne
Trigh Rarmeads

Errcil

angel-art 1 Shalmaoil.com
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Millennium Magazine - QR code

Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium's social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium's contacts will appear on your phone!



ADVERTISING COMTRACT TERMS AMND
COMDMONS REGARDING WOODBERRY &
ASSOCIATES GLOBAL COMSULTING &
DEVELOPMEMT SERVICES IMNC."s PRIMT
MAGATINE FUBLICATION [“MAGAZINEST].
WEBSITES ["WEBSITE") AMD MOBILE
APPLICATIONS AND DIGITAL MAGAITINES
(“APPS"] FOR MILLENMIUN MAGATZINE,

A, Millennium MogaZing s Right 10 Reject.
Cancel of Terminate Orders

Millennium Magazine reservas the right at its
absolute discretion, and at any time, to
cancel any adwerfiting onder of rejec! any
advertising copy, whather or not the same
has olready been ocknowledged andfor
previously published, dsployed, performed
of ransmitled (collectively relemed 1o Rhansin
as “Published” or “Publish”), including, but
not imited fo, for reasons relating fo the
conlent of the advertisemen! or any
technology assccioled with the
advertisement, In the event of such
cancellation or rejeckion by Milanniem
Magazne, advertising already run shal be
paid for al the rate thal would appdy if e
enfire order were Published and no short
rabe will apgly.

Iy acddificn, Millgnnim MogoDineg resenes
theer right to (i) remowve froms selected coples
ol its Magazines and Apps odverizemenis
conlaning matter that subscribers hove
deemed objectionable: and (i) implement
blecking lechnology (inchuding
geo-blocking lechnology) in connec fion
with its Webdites and Apps.

Millennium Magarine, al is absalufe
discration, may terminate its relafionship with
Advertier andfor Agency for the breach of
ary of the berms hereal, inchuding without
limnitation a breach based on the failure on
the peor of either Adveriser of Agency fo
pay ecch bill by its dua date. Should
Millenriumn Magaing berminale it
redafionship with Advertiser andfor Agency.
a shart-rate may apply and all charges
incurmed together with shor-rate chorges
shall be immedialely due and poyable.
Furirmiong, in the evend Advertser or
Agency breaches. Mllennium Magazing
iy, in addifion 1o it other remedies, (a)
cancel is recognition of Agancy, thenaty
causing Agency bo kose claim fo amy
commisson for any further odvertising
placed with Millenniem Magazine on behalf
of Advertiver of any ather clenl, and/for (b
refusie fo Publish any or all of Advertiser's
advertising.

B. Adverfiser’s Foiure fo Bun
Adverfising/Shorf-Rate

Al agreaments lor odverfding requency
discounts raquire that the specifiad number
ol adveriserments be Publshed within o
specified pericd and be promplly poid for.
Irs the event of Advertiser's of it Agency's
cancellation of any porficn of any
advertising order/contract of fgilure to have
Pubdished and paid for the specilied number
of advertserments, or if ot any time
Millennium Magazng in ifs reaionable
judgement determines thal Adverfiser B nol
likely to Publsh and pay for the lotal amount

of odverfising specified during the term of
he agresement, any rate discoent will be
refroactivaly nulified, including for previously
Published odvertsements, and may resull in
a short-rate. bn such avant, Advartiser
andfor Agency must reimburse kilemnium
Magarind Ior the shor-rate bwhich & the
difference betwean the rate charged on
the conbrocied frequendcy and the highes
rate bosed on the reduced frequancy of
advertsements aclually Published and paid
for) within 30 days of mvoice therefore and
Achvertiser will therealter pay for advertising
al the openale or al the eomed rabe(s) os
appicabla.

Any merchandising progrom execuhed by
Milennivm Mogoazne in reliance on
advertking thot b cancelled will be paid for
by Adivertiver at the tair market rabe for such
pmgrm Adhvertising credits [for any

egmed gdvertising frequency discouni
adjustrmeents of odveraang mnn n exces of
specified schedula) will cnly be eocmed ii ol
advertiing i paid lor by the due date.

credits musl be used by the

Advertiver within six months after the end of
the paviod inowhich they were eamaed.
Unused credibs will expine six
manths after the end ol the pendod in which
they were aarned.

. Rashictions on Advertisers Ablhy 1o
Cancel Adveriising Orders

Orders for inside or outsde cover pages ane
nanecancelable. Oplions on cover posilions
must be exerched al keost 30 doys paor fo
fowr-color closing date, i an order is not
recaived by such dala, the cover oplion
automatically lopses. Orders for all inssde
advertsing wnils aore non-cancelable less
than 15 days pricr o closing dalte, Orders for
fumished ingerts are non-canceloble less
than 15 days prior fo closing dale. Orders
for all Milenmium Magatine-produced indedy
ane non-cancelobde. i, howewver, Millennium

Maogozine agrees o cancel an existing order,

Achvartiser will be responsible for the cost of
any work perforrned or materials purchased
on behall of Advertiser, including he cost of
services, poper andfor prinding.

D Advertising Posificning af Millannium’s
Discrefion Orders for adverising containing
rastichons of specitying posiions, facings.
editofal adjocencles or ofher requirements
may be accepled and Publithed but such
rastrictions or specificaticns one ot
Milanniun Mogozine's $ole discrelion,

Ay merchandising progrom executed by
Milgnnivm Magaging in rdiance on
advertsing that & cancelled will be paid for
by Adveriser af the fair marked rafe for such
program. Advertising credits (for any
eomed advertising requency discount
adjustments for odvertising run in excess of
specilied schedule) will only be eamed if al
advertising i paid for by the due date.
Advertising credits must be wed by the
Auhvertiper wilhin six months afler the end of
the pesod inwhich they were eamed.
Unused advertiing credits will expite six
manihs after the end of the pedod in which
Py wiehe @armed,

C. Restictions on Adverfiser's Abiity 1o
Cancel Adwertising Orders

Orclers tof indicle of oUlide Cover pOges ong
non-cancelable. Opllons on cover positions
st be exercied af leomt 30 days priod to
four-color closing dote. B on onder is not
received by wch dale, the cover oplion
aulcmalically lopses. Orders for all insde
advertising unils are non-cancelable less
than 15 dayi prior 1o dosing dabe, Orders for
fumnished inserts ore non-cancealable less
than 15 days prior 1o cloding date, Orders
for all MBannipm Magaing-produced insarts
ane non-canceloble. I, howewver, Millennium
Magazing agress o cancel an exiling order,
Adbvertiser will be responsible for the cost of
any work perflormed or materiall purchased
on behalf of Advertiser, including the cost of
services, poper and/for printing.

0. Advertising Positioning af Milenniim’s
Discretion Orders for advertising conlaining
restrictions or spacifying positions, facings,
edilodial adjocencies of ather requiremaents
may be accepted and Publshed buf such
resfrictions o specifications are al
Millennium Mogozine™s sole discrafion.

E. Labelng of Adverfsemenis
Advertisernenis that simulate edifodal
content must be chearly identified and
lobeled “ADVERTISEMENT" or "FROMMONION"
of “SPECIAL ADVERTISIMG SECTION™ af the
top of the advarfisement, ond sillennium
Magazine mday. in its discrefion, so lobel
such Copy,

F. CAR-SFAM

Advertiser and Agency understand that
adverfsements ondfion ather commercial
massages senl on its behalf by Millennivm
Mogozine via electronic mail may be
govemed by federal, state and local laws.
rules and regulations, including without
irniation The Contnaling he Assoull of
Non-Soliciied Poamography and Markeating
Act of 2003 and any act related therelo,
and including the inferpratafions thareof by
the FIC or other govemmenial authornities
(colectively, the “CAN-SPAM Act™) and
stafe "Do Mot E-rmall” registries. Advertiser
ogreet 1o comply with all juch applicable
e, rules and regulations. Without mifing
fhe generality of he foregoing, Advediser
sheall fulfll cll obbgations of a “Sender” as
specified in the CAM-SPAM Act, unless
Millennium Mogozing agrees in wiifing 1o be
designated o the “Sender”. In efher cose,
Adveriser agrées to comply with Milennium
Maogozine's polickes Infended to comply with
e CAN-5PAM Act.

G. Ingerts

An accurale copy of any Tumished insert
rust be submithed fo Milenniurn Mogazine
foar revidnar prior o the peinding of the inger,
Milennivm Mogozine's reviesw and/for
appioval of such copy doed nol neleale of
rabngquish AdvertisarfAgancy from its
respongbiliies hereunder, Milannium
Magozing & nol responsible for emors or
omEsions in, or the producion guality of,
fumished inserts. Adverfiser andfor Agency
shaall be responsible for amy additional
chonges incumed by Millenniurm Mogogine
arising cut of Advertiser andfor Agency's



tailure to delver fumnished inserts pursuant fo
Millenniurn Magazine's specificafions. In the
event thal Millenniurm Mogozing B unabie io
puiblish the furnishend insert as a result of such
lailre to comply. Advertiser andfor Agency
shall rermain Fable for the spoce cosd of
such insert,

H. Erroes in or Ombsions of Adverisemenis
Ini the event of MllEnnum MOogarne s emon
in or omissions of any odvertisemeant(s),

Milleninium Magazing's lability sholl ba
limited to a credit of the armount poid
altibutable 1o the space of the emor [ no
ewent shal such creddt excesd the lotal
amaunt paid fo Mibsnnipm Magozine lor the
advertisement). and Millennium Mogozine
thall have no labdity unles the
amorfomission is brought o the Milennium
Magazne's atlention no kater than 15 days
after the adverfisement is fis! Publshed,
Honwever, if a copy of the advertisemeant
wios provided of réviewed by Adveriier.
millennium Magazine shall hove no Bability.
I P evenlt will Millennivm Magazing have
arny liabilty for amors o omissons coused by
force majeune of emon inkey numbsers, nor
will Milgrnium Magading hawve any abdity
for any comsequential, indikect, incldenial.
pumitive, special of exemplary domoges
whatscawver, including without Emitafion,
darmages for lods of profis, business
interruption, loss of information and e B,

I Trademarks

The titkes and kogos of the Mogozines,
Webisiles ond Apps Publihed or used by
Woodbeamy & Associobes are ragisterad
andfor pending irademarks, service marks:
ardfor frodemarks protected wnder
common laws. Neither the fitles nor the
logos may be used withou! the express
written permission of by Woodbeamy &
Associoles,

J. Waorran e Indemnilicalon

Advertuer and its Agency, if there be one,
eoch represent and wamant that: (i)
Advertiser’s websiies, mobile sies,
applications, and/or similar serices thal are
asscclated with cdverfising purchosed
under an 10 shal contain ol necessary
consumer disclosuras required by applicable
lederal, state and local kaws, rules and
reguiations. including, bul nol Emited lo, an
accurale privacy policy |and Adveriiser
shall not violale the temms of such declosures);
ared (iij any edvertising or oter matesial
lincluding product samples) submilted by
Advertiser or Agency complies with all
applicable lows and reguiations and does
not vickate the personal or proprietary rights
of, and is not haraiul fo, any person,
corporalion of ather enfity. [Advertier
undarstands that the national edifion(s) of
Millennium Mogazing's Magazine i
distributed primarily in Morth America. with
incidental datibution throughout the ward.)
As porf of the consideration fo induce
Millenimium Magazine to Publish such
advertisement, Advediser and ils Agency, il
there be one, each ogrees jointly and
sevedally 1o defend, indemnily and hold
hearmlass Millennium Magozne, and its
ermployees and representatives, ogoinst any

and ol labilty, loss, domoge, and expense
of any nalue, including attormeys” lees
(collectively, “Lossas™) arsing out of any
actual of potential clairms bor libel, invasion
of privacy. harm, copyight. patent, or
tredemark infringement. and/for any olher
actual of polential claims o suits thal may
arse out of (o) the copying, printing,
publishing. displaying. penorming.
distributing or transmitfing of such
advertsernent: [b) any vialation of fhe
CAN-SPAM Act or ofher laws relaling to
Achvertiser’s odvertsements, including, but
naf limited o, commencial mesoges
e-mailed on Advertser's behalf by
Milennivm Mogazine: [c) the lows, thelt, ue,
o misuse of any creditfdebit cord or ather
payment, inancial, o persondal infomation
(d] the produects and/for services promoled,
sold, presented andfor contained in
Adhvertiser’s odverfsemaents: andfor (&) a
breach or aleged breach of s covenants,
wiamanties and obEgatlicns under thases
advertsing rate card contract terms and
condtions, | Milennium Mogozing
porficipated in the creation of an
advertsernent, Millenniurm Mogazine wil
indemnify Advertiser in conneciion with
potential claims only to the extent it has
agresd 1o do 30 i wiling,

K. Responsibiity for Payment of Advertising
Bils

In fhe event an order & ploced by an
Agency on behall of Advertiser, such
Agency womonts ond represents that if has
full fight and outhcrity o ploce such order
on behall of Advertiver and that ol legol
obligafions arsing out of the plocemeant of
the advertisement wil be binding on both
Adhvertiser and Agency. Advertiser and ifs
Agency, i there be cne, each agrees fo be
jointly and severally liable for the payment
of ol bills and charges incumed for each
advertiement placed on Adverisers
behall. Adveriiser outhorizes Millennium
Maogozine, al ifs election, o tender any bl
to Agency, and such lender shall constitule
due notice to Advertiser of the bl and such
rannier of bilirng shall in foway impain of
lmit the joint and several Bability of
Adhverliser and Agency, Any bill lendered
by Milennivm Magazne shall constitute an
account sialed unless written objection
therelo i received by Milennivm Mogazine
within ten |10) days from the rendaring
thesreal, Payment by Adverliser 1o Agency
shal not decharge Adverfiser’s licbility o
Milennivm Mogazine. The rights of
Milannium Magazine shall in no way be
affected by any dispute or claim between
Advertiser and Agency. Advertiser ond
Agency agrees o reimburse Millennium
Mogagire for its costs and allomeys™ fees in
collecting any unpaid advertising chorges.
Advertiser confirms that il hos oppointed
Agency, it one s specified. fo ba iis
authornzed represeniative with respect to oll
matiers relafing o adverising placed on
Advertisers behall with the vnderstonding
that Agency many be poid o Conmmission,

L. Mo Assgriment of Advertisng

Advertiser and ifs Agency may not use any
advertsing spoce either drecily of indirectly
for any business, organization. enlerprise,

product, of service ofher than that for which
the advertsing spoce & provided by
Milennivm Mogozine, nor may Advertiser or
Agency aulhonle any olhers 10 uie Oy
adverfising spoce.

M. Republcation of Advertisernents

Adearliser and Agéncy agree thal any
submitted advertisernents Publshed, may.
at Milgnnium Magating's oplion, be
republshed, re-perfcrmed, refransmitied or
oifversise reused by Millennium sMogazine
of its ageants in any fcom inwhole or in pot in
al media now in exstence or herealter
developed, whalher of not combingd with
rmateral of others, The copyright in any
adverfsement creabed by MilleEnnivm
Mogozine & owned by Millennium Magazineg
and may not be othersise used by
Agvertiser or fhird poriies without Milennivm
Mogozings prior wiithen consent,

M. Advertising Rafes

Milennivm Mogozine®s Magazine ond App
rates contained in odvertding onders hat
wory from the rabes EBled henain shall not be
binding on Millennium Mogazine and the
odverfsements ordered may be inserfed
and charged for af the acteal schedule of
rates hedgin. Milennium Magazine's
Maogozine and App rates and wnits of spoce
are ellective with the September 2012 Bsue,
Announcement of any changes in rates will
be made thirty (30 days in odvance of the
chasing date for the fist issue affected by
such new rales. Advertsing in ssues
thergafter will be ol the rates then prevailing.,
Millennium Mogozine's Website ratas
contained in adverfging orders that vary
from the rates estoblished by Website for
Advertiser shal not be binding on Website
and the advertisemaents ordered may be
inserted and charged for at the acheal
schedule of rales. Announcemdant of any
changes in Website's rates will be made
Hhirty [30] days in advance of fhe fis
advarfisements alfected by such new rates.
Adverfiserneni Published therealter wil be
af fhe Website's rabes then prevailing.

O, Rote Bose Guoranbees

Rate BoLe guarantees ong made on an
annead twelve month average.

P. Terms of Sobe

AR QEency Commisaon of 153% will be
alowed for recognized agencies. Payment
iis chue thity [30] days fom the dale of
irvoice. Al adverfising production feas i
any) shall be biled and are immediately
dua in full within the first month of the
advertsing compaign. Inferest may, at
Milgnniym Moganing s decrelion, be
charged at a rate of 5% per manth on past
due balances, Milennivm Mogazine may
af its option reguine cash in advance with
order of chamge payrment terms.

Q. Cholce of Law and Fonum
Al bsues redating to advertising will ber

govemed by the lows of the Stale of Mew
Yok applcable bo confracts o be



gowerned by th ke of the State of New
York opplicable fo confracts fo be
pedomed enlirely Therein, Any oclion
broughi by Adverfiser ogainst Millennium
Maganne relating lo adverising must be
brought in the shate o federal Courts in Maw
York, Mew York. The porties hereby consent
fo the exclusive juisdiclion of the stabe or
tedaral cours in New Yok, New York in
conngclion with achons relating fo
adveartising. including, but nof limited to,
actions to collect amounts due for
advartising.

R. Enfire Agreerment

The foregoing terms and condifions [and the
Addificnal Terms sel forth below] shal
govern he relationship bebween Millennnm
Magazdne aond Adverfser ondfor Agancy.
Millenmium Magazine has not made any
represeniafions o Advertiser or Agency that
ara nof conboined herein. Unless exprassly
agreed to inwiling and signed by an officer
or senior exacutive of Millennium Mogozine,
o oliner Tems of conditions in coniracis,
arders, copy, of olherwise will be binding on
Millenmium Magazine, Failure by Milennium
Magadng to enforce any of these provisions
shall not be considered a waoiver of such
Provisaan,

ADDINOMAL TERMS AND COMDITIONS
APPLICABLE TO MILLENMILBA MAGATINE'S
WEBSITES AMD APFS

For the puipose of clorification, the tarms
and condiions set lorth in Sechions A
thrcugh R above apply to all advertsaments
Fublshed in Woodberry & Ausociale’s
Magaznas, Websites and Apps. In addifion,
the folowing terms and condifions

[~ Addifiona Terms™) shal apply 1o all
advertisernents Publshed on Millennium
Mogazine's Webiites ond Apps 0F provided
below. To the extent the Addifional Terms
directly confict with of ale inconsistent with
Seclions A through R above. the Addiional
Terms shall govern with respect to Millennagsm
Magadne's Websites ond Apps.

5 Impression Guarantees and Calculations

Milleniriurn Magazing makes nd guaraniee
or represantation as to the quantity and/for
quality of visits, impressions, circulation, o
afher usage of Mllennium Magazing's
Wabsites or Apps of of the adverfsament, oo
as o the e of any parkicularn iracking o
infcemation-gathering davices, unlass
Millenrium Magaine expresily ogrees
otherwise in wrifing. In oddition, oll mpressions
and/for other measurements of
advertisements for Millennium Magazing's
wWalbsites and Apps shall be based sohely on
Milennium Magarne's calculalions for its
Walkbsites and Apps. Unless olhersise agreed
fo in waiting by Millennium Mogazine,
Millennium MMagazineg will Bl for fhe
advertising on Milznnium Moganne's
Websites bosed on such Websites' own od
defverny numbers [“DFP numibers”); and, if
applicable, Milennium Magazine has the
right o bill for advertising in Milennism
Magazme's Apps based on its DFF numbens.
In fhe evant Milennibm Magazne and
Advertaer agrae inwiiling thal cenain ads

will be biled based on od delivery numbers
other than the appicable Webdite's [and/or
Apps') own DFP numibers (e, thicd party
ninibers], Mibenmium Mogazine will bl for
such ads bosed on such thind party numibers
as bong as the delivery discrepancy from
third party numberns and DFF numbers is kess
thamn ten percent [10%). I the event that a
dilerence of len percent [10%] of mone
arnisas, both Millennium Magazins and
AdvertiserfAgency ogree fo uie reasonable
afforts o reconcis the difference and come
to a mutually ogreed upon solution. H an
agreement cannol be reached or il
Advertiser falls to provide its thied porty od
defrsery rambens within ben [10) business
days affer the end of each maonih of its ad
campaign, Milleanium Mogazing resenal
the rigiht 1o bill AgencyfAdvertiser at o
delivery rate of ninaty percent (#0%) of DFP
numibers, To the extent Mllennium Mogazine
foils to provide Adwveriser with the number of
imprestions guaranteed (if applicable] on it
Websiles or Apps, Millennium Mogozine will
provide as o sole remedy o make-good, by
axtanding the order beyond the confracied
advertising fight period untl the remdainder
of the guaraniead mpresiions arg delivansd,
For purposes of clarficafion, Advertisers that
request a ipecial biling scheduls of an
upfront bl will not receive
refundiloduatments in the case of
undar-dalivery of guarantaad imprassions (if
appicable).

1. Emors in or Omissions of Advertbemants

In the avent of Mllannium Mogozine s amors
in or omissions of any adverisement|s) onifs
Websiles or Apps (including. but not imited
to, &mors oF omissons involved in converting
Adhvertisers ods into an Apg). Mllennium
Magarines sole habikty shall be Emited o a
credit of the amoun! poid alfributoble o the
space of the emor {in ne event shall such
credit excesd the tofal amaunt paid to
Milennivm Magazine for the odvertisemeant).
and Milennium Mogazine shal have no
lability unless the emcefombsion i brought 1o
the Milennium Magazine's attention no loter
than 5 days affer the odverlsement is first
Publishved. However, It o copy of the
advertiement wad provided of reviewed by
Advertiser, Mllannium Mogazing shall have
na habidity, In the event of a suspension of
Milgnnivm Magazine's Webslles or Apps due
to compuier, software, or nehework
malfunclion, congestion, repairn, shike,
accidents, fire, flocd or any othar cause of
continpencies of force majeure beyond he
raasonable contral of MiBannium Magazine,
it & ogreed thal such suspension shall not
irmvalidale any advedising agresmaent but a)
will give Blllennium Maogatine the opfion o
concel any odvertaing agreement, or il
Milenniuvm Mogazine does not do 5o, b)
upon resumption of Milennium Mogazine's
Websites ond/or Apps, the ogreament shall
be continved and kMllennium Mogozine wil
have nd abilty for Gy &mons of omissions or
any daomages caused by such suspension.
In no event will Millennium Mogaring hove
any iobdity for emors in key numbers, nor will
Milennium Mogazine have any liobilty Tor
any comnsequential, indirect, incidenial,
punftive, special or exemplany damages
wheatsoewver, incleding without Emitafion,

domages for loss of profits, business
intermuption, koss of information and the likce,

U, Restrictions on Advertiser's Abdity to
Cancel Adverfising Orders

Cirders for all odveriising unils on Millennium
Maogaorine's Websites are non-canceliable
bess than five [3) days peior to the start of
advertising compaign. H, howewer,
Millgnnium Mogozing agrees lo cancel an
anisting order for s Websiles, advertiser wil
bé responsible for the cost of any work
parformed or maledals purchasad on behalf
of Adveriiser, including the cost of services.

¥, Additionol Adveriser Wamanies;
IndemniBcaion

In addition fo the waranties set forth in
Section J above. sdvertiser and ifs Agency,
if thede be ore, each represent and wormant
that: {i) any cdvertising or olher maberial
submitted by Advertiser or Agency for
display on Mllennivm Magagine's Websiles
o Apps, and any maledal o wiich fhe
adverfiament of olher maternal nks of reledy,
complies with ol applicoble laws and
regulations and does not vickate the
parsonal or proprietary nghts of, and is not
harmiful fo, ony person, of ofher
enftity. [Adeertiser undersiands thal althaugh
the intended audience of Milennium
Mogaring s Websites and Apps i primarily in
MNorth amarica, The Websites and certain
Apps may be accenible throughout the
wild.]: [§] noné of the adverlisements or
ofiver materdols provided o Milennivm
Mogozing lor disploy on ils Websites or Apps
cause the download or delvery of any
software application, execulable code, any
wirus of malkcious of socicl angineedng (e.g..
phishing] code or features: and [iF] it will rot
conduct or underiake. of cuihorize any third
party o conduct of underfake, any unlawiul
of iImEioper aclions in conneclion with the
Websites or Apps, including. but not Eniled
to. generaling outemated, rawdulent o
otharsise invalid cicks or impressions on
Milennium Mogozing's Websites of Apps, In
addtion bo the indemnificafion obligaions of
AdvertiserfAgency set forth in Section J
above, Adveriser and s Agency. i thene be
one, each agrees jointty and severally fo
dedend, indemnify cnd hold hoaimies
Millennium Mogozine and ils employess and
represantatives for Losses (as defined in
Section J abowve) thal maoy orise from or
relate to: [a) the linkage of any
adverisement on Millennm Mogazing's
Wekbsites or Apps to ofher maoferal; or () o
breach or alleged breach of Advertivers
wiamanties sat forth in this Section V.

W. Disclaimer

Milgnniurn Mogoring DISCLAIMS ALL
WARRANTIES ANDYOR GUARAMNTEES, EXFRESS
OF IMPLED. INCLUDING, BUT HOT LIKITED TO,
WARRANTIES FOR MONINFRIMGEMENT,
ACCURACY, AVAILABILITY, IFTIMAE,
MERCHANTABILITY ARDSOR FITHESS FOR ANY
PARTICULAR PURPOSE IN COMMECTION WITH
THE DISPLAY. PERFORMANCE AND
TRAMSMISSION OF ADVERTISEMENTS OM WS
WEBSITES AND AFPS, Wilhout Bmiting the
wamanties ondfor guarantees relating to: {a)



the positioning or placement of
advertisements on Millennium Magazine's
Websites or Apps. (D) the availability, uptime
and delivery of any impressions or
adverfisements on any of Millennium
Mogazine's Websites or Apps: (c) advertising
resulls on the Websites and Apps: (d) the
accuracy of audience data, including, but
not imited to, oudience demographic dala,
audience sizefreach data, etc. with respect
to the Websites and Apps: and (e) the
quantity, quality or frequency of clicks or
click-through rates of advertisements on the
Websites and Apps. Advertiser
acknowledges that third parfies other than
Aillennium Magazine may generate
automated, fraudulent or otherwise
invalidfimproper impressions, Conversions,

Sl

inquiries, clicks or other actions on AMDREW
Advertiser's advertsemenis disploved on MCLAREM
Millennium Magazine's Websites or Apps. As i e e

= a a AN L [
between Advertiser and Millennium

Magazine, Advertiser accepts the risk of any
such improper actions. Advertiser's
exclusive remedy for such suspected
improper actions is for Advertiser to request
a refund relating to its impacted
advertisements in the form of advertising
credits on the applicable Website or App
within thirty [20) days from the end of the
calendar month in which such
advertisement is initially displayed on the
applicable Website or App, Any advertising
credit refunds in connection with the
Advertiser's aforemenfioned requests are
within the sole discretion of Millennium
Aogaozine,

MILLENNIUM
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PRIVACY POLICY AND LEGAL NMOTICE

We collect inlormolion on the sile in onder o
micke i possible bof you ko oocess all the
features on ou site and to enhance yous
overal eapeience on our e, You can browie
o wli withou! swbmilting afy personally
idenificble inloemalion, bul we do collect
Lome anonymcys information when you oocess
o sile,

W you VRt Cur §itg, you wil B invited 1o

-ﬂmnu:ﬂmlu parficipate ina
conlesl. purchose of bo join our
miclEng Bl You will be oked Bor wour nomss,
addreds, ge. and a sunmmany of Inlcarma ion
requathed to qually for contests. For
adverising you will be asked lor your biling
addraw, a-mal oddress, credi cord number
and credi! cand expiration cote, To jomn ou
mcling Bl you will be asiied lor your é-mal
addres only.

Wa mday wie your contach dala to send you
inlormalion aboudt Millennium. You mdy abaoy
opt out of receiving fuhwe maolings.

in OEton, Wi My Employ outite agents,
meanng ofher companies of individual fo
peasrformmn functions on our behall, such o
sending posial maod and e-moil, conducting
eiapiiakes and olhar promotonal ocliviles:.
analyzing dala, providing markaling assktonce,
PIoCEsing onedil cond payrmanis, and providing
cugbomer sarvice. Thase Milenoism agents have
oocrs o personal nfomaton you provided us
niseded to pedoem thelr funclions. Oiher han
o oultide opents and certain Millennium
suppdans and vendors, we keep all of your
penonal information privale and will nol tharne il
with arry third party, unless you have outhorized
s bo of we ane legaolly required to do so.
Nl MOy OO el DErsonal
information when we bebeve, in good loith,
thal such rebeae & realonalsly necessany 1o
protect the nghls, property of salety of
Millennium, Woodberry & Associales Global
Comuifing ond Development Sarvices. Inc., our
users, of oliners.

This informnation & encrypied ond fransmitied
ower the intemet where it i shored securely with
Mlgnnm Agent such ot Paypal, and vied lor
biling purposes only. Our ste hot security
masamees in ploce intended 1o profect against
fe bois. miisune, and alterabon of the

MILLENNIUM

milleNniuMMoganne.com

Millenadem uies induiry stondoed encrypion 1o
hilp ensuee that ol the perscnal infomation
you povide B encrypled and remaing privabe.
Thits izl o maintain the confidentiality of your
infofrmalion, We ilive 1o protect your persshol
information, howews, Millennivm cannot
argung o waranl tha secwity of any
information you arsmit o us.

i your personal inlomeation changdes., we wil
gladly comect, update, of remave any dala you
have previously provided bo us. You may
chanpo youw personal infarmalion at any time
by sasrvcling MG rindum i gmiail al
contact@millenniummagazingeoning, com,

Bl rdvindm may i viert vl GO new
edferings ond spociol projects,

TS bl v Mk G-l mednd widtul and
intevesting. we may receive o confiimation when
WO R -l oo Mallanndum. You

may choose lo opl oul of recehdng such
miailings by sending v a “Pleass remaove”

emaoil message fo
conlact@millenniuvmmagozineondng, com,

ic and profile dalo may be
colleched ol our sie. Millenniurm may
providhe such nlomnation in the
aggregate to thind poarkies withou!
disclosuwe of persondally identilying
infarmialicn.

Millanniem and alhes marks indicated on

o slie aee service maorks of Millenndurm

and Woodbemy & Associates Global
Consulting and Developmaent Sendces,

Inec. Thay may nal be wvied o divplayed
waithvout The pelcd writben consent of Millanndem
and Woodbery & Associabtes Global Consulting
and Developmeni Sandoes, Inc. All otiher
frademnorks, produc! nomes, and company
narmes ond logos appoeaning on he site oie
thes property of il iespeclive e,

These terms will be govemed by ond consireed
in accodance with fhe kews of the Stabe of
Mz Yok, withoul tegaid bo anvy pinciples

of confict of low, You agree thal any aclion
al low of in equity that orises out of of ielates
o any v of the Millanniem site will be filed
anly in the state o fedaral cowrts localed in
Mg Yok County, and you hiweby consend
and submit 1o the personal jursdic ion of such
caurts lof the purposes of ikgaling any such
achian.

By wisifireg the Millgsnirdurm sile, you consenl 1o
the terms of Fhis Privocy Policy aond Legal Hotice
and 1o the collection and we of s inlotrmalion
by Millenndurm., Wo will absays Tully disclose o
plivacy policies, ond we will prompily post any
charnges bo our policy on this poge. You ogrese
thal Milennium may rebain and v youw
parsanal information o dedscribed in this

policy unfil you inlcern us that you do nol oges
wiith this Privacy Policy ond Legal Holice and
agied thal you will nod vie the Mllennem ube
for a reasonable pedod of fime therealler, By
wiing this site afber we post ony changes 1o

this Privacy Policy ond Legal Holice. you

ogee bo occepl those chonges. if you

Choobl 10 vl Mlenrssm, your vil and

any dispule over privacy & subject o this
Frivacy Policy and Legal Holice,

Millennium 5 o Besiyvie &
entertainment publicalion
sending New York City, Long
Isdond, Morfhermn Mew Jersey.
and Southemm Conneclicut,
NMilennium seeks content
That enhances and compliments
fhe magazine lor the pleatune
our readers, We caber o dilinc,
affiven! audiencés and nendy

L a5 oppose fo
blnd mass distibulion,

Milennium appeans onling and
in prinit,

Print erclitions are publshed as a
shok, hagh-gloss full color bond
TR,

Online we publish o digitol fip
ook with embadded links 1o
Teatured content/odvericameants
wek sifes.

spet ore disiibuted to upscole
reslourants, spas. bouliques.,
roces, hor & mdl $alons, phvole
mesdhcal offices. afc.

Nllenniurm i reod by looal
regional and a growing naficnal
and intemationa Pollowing which
includes, entrepeenaurs, heods of
corpotations, prolessiona,
non-peofit Qroups, polficions,
educalon, arfih, enteroners,

The publication Iocuses on
high-profile evenls, business, arl,
beauty. Bm L musc, cultune.
diring, anteranmant, fathedn,
healih & weliness, environment,
sporting avents. nightile,
phlanthrogy, charlty golos,
PoEScs, real edlabe ond adweriising.

Miannium it online ot

wintw.mill enniummagazine.com,
and Facebook, Twilter, Linkedin,
Instagram, YouTube and mone al
“lanrium Mogazine”.

Milennium b o publcaton of
Woodbermy & Adocioles Globaol
Conmsulling & Development
Services, Inc.

DISCLOSURE

Ths widwes G Gpinions
expressed in Millannium
MOogazne do nol necessonly
refiect the views and
opinions of Millennium
Moganne, Woodbearry &
Agsociabes Global Consulting
and Development Senices,
Inc. and/or its affiliates.



SCARPANTONI
ESTATE WINES .

WINERY & CELLAR DOOR

OPEN 7 DAYS
MONDAY - FRIDAY




Scarpantoni
Wines

A fine place, a vine time.

South Australia is known for its spectacular
beaches, long summers and award-winning
wine, events and festivals. It is the doorway
to the wunique landscapes of the Flinders
Ranges and the iconic outback. South Australia’s
capital city is Adelaide which is conveniently
situated amidst the stunning Adelaide Hills.

By NATARSHA ELLE KALLIOS

RULLEMMIIM | 5o






Fhatogropher Mahartha Elle Kalios




If your pallel foncies wine, you will love South Ausiralia,
With sixbesn wing regions bo wvisit, you won't hive 1o
traneel too for to appreciate the home-grown
sendalion of Aushalia’s wine copilal,

The South Ausiraban wine growing indusiry s the oldest
arvd bést known in Aushrala, It houses o tolal 42
percent of Aulraba’s wine regiont and i well
recogrized for fhe brillant Bdends of fhe Barossa
Valley, Coonowarra, Clore Valley ond Mcloren Viale,

Loecaoled in the southam Reurdeu Peninsua is the wine
region of Mclaren Vale, where the flourishing
wineyards are inabundance. some of fhe best
recocgnized vintages in Ausiraba are grown there,
many of which are renowned all over he word, i is
also home fo one of South Ausiralia’s most prominent
bouligue winerles, Scanpanion] Wines. Bursting with ifs
supericnty and dazzing splendour, this invigaraling
winery houses some very fine wine,

The palih fo kclaren Viade ond the eslablishment of
scorpanion Wines can iroce ity beginnings boack to
1¥58. Domenico Scanpanionl immigrated o Ausiraka
fram the Abnuzz region of Cenfrd Ibaly on the Adialic
coot, He joumeyed throughout the coundry for a
couple of yeors before he found his dweling in the
Mclaren Yale region of Soulh Australia. I was in 1958

Irrscageer Propasty of Seafpanioni Winery | Fholographer Seven Mo,

wihen Domenico and his wife Paula bought tihair first
wingyord of st 5.4 heciares, 5oon offer, the
Scorpanioni Extole winery wol DUl on tine Melaren
fiad propery with the aid of Domenic and Pawla's hao
sorg, Flipgo and Michos! both of which now openahe
tre wirery.

jconponioni's chaleow fakes ils Medilerransan-shyle
influence from Southem European countries such o
Greace, Spain and taly. The beaudiful bumnt teracola
and cchre colors axhibil the brealhiaking shyle of the
Tuscan countryside, whill the Hoban ceramics finith
the look.

Falgwing mane than three decades, Sconpanton
winas have teen a very progressive exparsion which
b uimalely odded the cherry on lop of one of the
rriced successhul family winerias the siate has seen,

“I's only been Fhiry-bvo yiors since we hove been
estoblished commercially and very ranely co you

stumble ocross semeond in South Ausiralia who isn't
farnibar with fhe name,” RIS S0y,

The McLaren Aol vingyand has Sheoys produced somes
of the resgiond finest wines. The different Dlocks of it
scaliered among he vineyoed site showcoose different
chorachers in ¢och vinloge, a3 o result of what the
Franch know o8 lemroir the coming togeatnes of soil and
climate. Combine fhis with soil deally suited fo the
nisgds of lypical gropevings ond heng you have a
kired of viticuthural biiss,

“We org oné of the only wingnigs in Mcloren Vale thal
gicrar 95 percent of our o fruit,” Rippo soid.

Every step of production is done enfirely on the
premmises, which is really sunpriging 1o see. It allows the
family o be in conbrol of every stage of fhe
wineémaking process, Ther passion and understanding
bated on the philosophy of blend wine produchon is
refliecied in their oward-winning wines.

And aEthough Scapanton Wines describe the family
winany as walcoming, inexpensive and kew-key, fhe
WiF chental it b alfracled cerdainly doss nol
clssatishy,

Flippo Scapanboni was enjoying O lowely meal with
frienck ot ihe Rubicon Restourant in Somn Froncisco
which was co-owned by Robert De Hiro, Robin
Wwilioms and Froncis Ford Coppola, when he shumbled
QCrods Scanpanioni’s very oam Block 3 Shiraz on the
PR,

walking into g high-profile celabity’s redtourant i§ one
thing, but to toke your seal and view the “wine menu'
is arodber,

“It weas just omozing bo see cur wine on thair menu,”
says Flpo,

But it doasn't sfop fhere, lead guitaris! Geocage Hoison
of the Bealles enjoved o gloss as wel o Frince
Charles ot the e of his engogement with Lady
Chana,

“We do not infentionally chate the celebrity status, fo
us they are just nommal people. We freguently see
quite famous Australion romes on our ofder foams,”
FlpEO S0y

Whalher you are visifing o boufique, chic o
commencial winery, the wine gome con be defined
o astounding: astounding in the serse fhal i crosses
al barriers gobally.

“Evarybody dinks wine, you can be a mulf-mionaire,
amovie slar or e everyday parson and shill dhink
wing, It & o greal bringing togetner and a greal
lewaber.”

SOt ALBIRGEG ShiraOorted The Inue beduty and
peassion of its winemakers.

You will yndeniably be spoilt for choice with the aray
of superb cellor dooes fhe South Aushralion regicn has
1o offer, w
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Manuela & James
invite you to try
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RN Award winning, all-natural,
- S i CELS handcrafted citrus liqueurs
ONCREL: produced in Ventura, CA

O RigGg i1 M ALE

After dinner or in a cocktail

2011 | Limoncello Originale
Gold Medal

r:'l_; é-CILl}
MEDAL

S —— Orangecello Blood Orange | .
S Double Gold “Best in Class”

For more ——
information visit !}
VenturaLimoncello.com

Ask for it at rou:‘faw::-rite_si:ﬁts s_h::
Tell them “Opici has it
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